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DESIGN BOOK MAGAZINE is a semi-annual publication that focuses on the architecture and design sectors. The magazine
delivers thought-provoking, industry-specific editorials and content to architects, interior designers and real estate developers
in Florida (and beyond) who view DESIGN BOOK as a valuable resource for design news, products and services. Within each
issue of DESIGN BOOK, readers find informative and inspiring sections that include:

INTERVIEWS

In-depth discussions with top designers and
industry leaders give our readers an insight
into current trends and developments.

DESIGN SPOTLIGHTS

These informative overviews showcase design
firms, current projects, and professional
philosophies.

PRODUCT/MATERIAL FEATURES

From innovative and sustainable to decorative
and luxurious, this section highlights items
and materials that buyers and specifiers are
sure to notice.

SPECIAL AIA MIAMI SECTION
This ongoing section highlights the great
work done by the American Institute of
Architects, Miami Chapter — from events
and news to awards and announcements.
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Among DESIGN BOOK’s readership of design and development professionals are numerous buyers and
specifiers. Advertising in DESIGN BOOK MAGAZINE allows your unique message to reach these industry
decision-makers who are regularly purchasing products and services. 12,000 copies of the publication
are distributed to design industry professionals in the following way:
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DESIGN BOOK MAGAZINE frequently organizes events that bring design professionals togetherto connect and exchange ideas. Advertisers
are able to reach this group directly through event sponsorship opportunities. Sponsorship information available upon request.

WINTER 2011 ISSUE LAUNCH PARTY - THE NEW MODERN HOME SUMMER 2011 ISSUE LAUNCH PARTY - THE HOSPITALITY ISSUE
March 3, 2011 - Poliform showroom - Miami, Florida August 19, 2011 - Coral Gables Museum - Coral Gables, Florida
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Magazine Specs

Trim Size: 9"w x 117h

Color: 4 color process (CMYK)
Printing Method: Offset
Binding Method: Perfect bound

File Preparation

File Format: Submit all ads as CMYK PDF/Xla-
2001 (PDF version 1.3). File names should indicate
magazine name, advertiser, and issue date. Files
should be emailed to: production@designbook.us.

MEDIA SPECS

Graphics: Define all colors as CMYK. Use high
resolution (300 dpi) images convert all fonts to curves.
For optimum legibility, use type no smaller than épt.

Graphic Design

Graphic design service is available. Rates are available
upon request. To inquire about design services,
contact info@designbook.us.

Questions?
For further assistance, contact Design Book at
info@designbook.us or call 305.854.7119

Ad Units
Spread Full Page 1/2 Page 1/3 Page
Spread Full Page 1/2 Page 1/3 Page
Trim 18"wx 117h 9"w x 117h 9"w x 5.57h 3"wx11"h
Live Area 17.75"w x 10.75"h 875"wx10.75"h 875"wx5.25"h 2.75"wx10.75"h
Bleed 18.25"w x 11.257h 9.25"w x11.25"h N/A N/A

Spotlight Articles/Advertorials

Limited availability. Contact info@designbook.us or call 305.854.7119 for insertion rates and page specs.
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Ad Rates and Specs

Ad Unit Dimensions Rate x1 Rate x2 Rate x4
SPREAD 18”w x 11”°h $2599 $2499 $2399
FULL PAGE 9”w x 11”°h $1799 $1699 $1599
HALF PAGE . .,

(horizontal) 4”w x 5.25"h $899 $799 $699
THIR_D PAGE 2.75”w x 10.5"h $499 $449 $399
(vertical)

NOTE:

1) All ad rates are net.

2) Payment due at time of order.

3) Premium positions subject to availability.

Inner Front Cover: 15% Premium
Inner Back Cover: 15% Premium
Back Cover: $4000

Special Inserts: CALL

Media Calendar

Issue Space Close* Materials Due

Winter 2012 December 1, 2011 December 15, 2011

4) For more information, call 305.854.7119 x 101.

Summer 2012 June 1, 2012 June 15, 2012

December 15, 2012

Winter 2013 December 1, 2012

*All insertion orders must be received and confirmed by
Design Book by the date the space closes.

DESIGN BOOK
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“The slickest magazine that South Florida has!”
-Max Strang, Principal,Max Strang Architecture, Miami.

“How refreshing it is to find a magazine that conveys the
function, dynamics and physical experiences associated
with great design . . . it becomes an invaluable resource

for architects and developers alike.”

-Bruce Brosch, President, Nichols Brosch Wurst Wolfe & Associates, Miami.

“It’s a Miami publication, but it
reaches so much farther than that.”

-Guy Peterson, Principal, Guy Peterson | Office for Architecture, Sarasota.

“It’s glorious! Every image you see in the magazine
just pops and you want to read every single article.”
-Alison Smith, ADD Inc, Miami.

“A great source of information for architects
and designers”

-Jaime Birmaher, President, Digital Drafting Systems, Inc., Miami.

WWW.DESIGNBOOK.US



SOUTH FLORIDA

D ES | G N BOOK INSERTION ORDER - Advertisement order form

A RESOURCE FOR ARCHITECTS, DESIGNERS, AND DEVELOPERS

PLEASE COMPLETE THE ADVERTISER INFORMATION BELOW AND SEE THE BOTTOM OF THE FORM FOR MAILING/FAXING INSTRUCTIONS

Advertiser’s Company Name Payment Type (select one):

[_] Check - Made Payable to: Design Book
Name and Title of Advertiser’s Authorized Representative MAIL TO: Design Book

25 SE 2nd Ave, Suite 1036
Miami, FL 33131, USA

Telephone and Fax
[ Credit Card - I authorize use of this credit card to book my ad space.

E-mail 1 visa ] Mastercard [_] American Express

| am purchasing:

Name as it Appears on the Credit Card- PRINT
[ spread U Ful Page Ad

[Z11/2 Page Ad [_11/3 Page Ad Card Number

[_] Inner Front Cover [_] Inner Back Cover  [_] Back Cover

[_] Spotlight / Advertorial (enter # of pages) Expiration Date

Frequency (select one box, not applicable to advertorials): Billing Address

11 1ssue 12 Issues 13 Issues 14 Issues

City State Zip

Total Amount Due (use the current Media Kit to calculate amount)

lam:

[ 1am The Advertiser (business owner or authorized employee) X

Advertiser/Authorized Party’s Signature Today’s Date

[_] 1am The Ad Agency (agency employee or other authorized individual) | agree to terms and conditions below.

TERMS AND CONDITIONS - Publisher is defined as Design Book. Advertiser is defined as the purchaser and/or beneficiary of any advertisement purchased with this
Insertion Order. Advertisement is defined as any size ad, cover type, directory page(s), advertorial, spotlight article, or any other form of promotion purchased by this
Insertion Order. 1. Rates: Published rates are subject to change without notice; rates are locked once the payment is processed. 2. Payment Terms: All Advertisements
require pre-payment by the Advertiser or Advertising Agency in full. The Insertion Order must be signed by the Advertiser or, when applicable, an authorized
representative from the Advertiser's designated Advertising Agency. 3. Cancellation Policy: Advertisements can be canceled by the Advertiser before the closing date
published in the most current Media Kit at the time of desired cancelation but the fee is non refundable. 4. Positioning and Errors: All Advertisements and any other
content will be positioned at the Publisher’s discretion, unless special positioning is agreed upon by the Publisher. Additional charges may apply for special positioning.
The Publisher’s sole obligation as to any failure or fault on its part regarding guaranteed placement shall be limited to a refund of any charges that have been paid by the
Advertiser or Advertising Agency. The publisher’s liability for any other error will also not exceed the charge for the Advertisement in question. 5. Publisher’s Protective
Clause: By acceptance of this agreement, the Advertiser and the Advertising Agency, shall indemnify and hold the Publisher its owners, employees, associates, agents
and subcontractors free and harmless from any and all expenses, damages and costs (including reasonable attorney’s fees) resulting in any way from Publisher’s
compliance with publishing the Advertiser’s content purchased with this Insertion Order. This includes, but is not limited to, claims of libel, violation of privacy and
copyright infringement. The Publisher shall have the full right to settle any claim and to control any litigation or arbitration to which it may be party, all at the cost of the
Advertiser and/or Advertising Agency who shall be deemed joint and several indemnitors. If applicable, the Advertising Agency further warrants that it is authorized to
bind, and does bind, the Advertiser to such indemnity jointly and severally with the Advertising Agency. The Publisher reserves the right to reject or omit any advertising
for any reason and/or to discontinue publication at any time, with or without notice, or to defer or cancel the printing, publication or circulation of the magazine. The
Publisher’s sole obligation as to any failure or fault on its part shall be limited to a refund of charges that may have been paid by the Advertiser or Advertising Agency.
Any claims must be resolved by arbitration in the State of Florida. 6. Copyright: The Publisher, its owners, employees, associates, agents and subcontractors do not claim
copyright for any information or images contained in the purchased Advertisement nor are they responsible for any outside claims of copyright infringement as the
results of materials provided to the publisher by the Advertiser or Advertising Agency. The Advertiser and/or Advertising Agency is solely responsible for any outside
claims or legal action that may arise from any content of their Advertisements. Advertiser and/or Advertising Agency grants the Publisher the right to print, distribute,
sell, and place on the internet and in other media Advertisements purchased by this insertion order for the purpose of promoting the Advertiser and/or promoting this
Publication. Additionally, the Publisher reserves the right to re-publish any spotlight articles or advertorials at it’s sole discretion. 7. Responsibility: Advertiser and/or
Advertising Agency supplying product and/or service information for Advertisement in Design Book remains legally and financially responsible for any events and
actions that result from the Advertisement purchased with this Insertion Order. The Publisher does not endorse any product or service, nor any company herein, and
assumes no responsibility for the accuracy of this data or for the outcome of any business transaction resulting from this publication. The Publisher makes no
representation concerning the quality or effectiveness of any of the products or services advertised nor of the specific effectiveness of any purchased Advertisement. The
Publisher’s sole obligation as to any failure or fault on its part regarding the purchased Advertisement/content shall be limited to a refund of any charges that have been
paid by the Advertiser or Advertising Agency. Advertiser is responsible for providing all content (images, text, etc.) for their Advertisement. Publisher does not offer color
matching and does not guarantee the accuracy of any colors in its print or web publications.

If paying by credit card, fax the fully completed Insertion Order to 305 675-3782. If paying by check, mail the check and the completed Insertion Order to
Design Book, 25 SE 2nd Ave, Suite 1036 Miami, FL, 33131. If you have any questions, email info@designbook.us or call 305 854-7119.



